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Based on critical vision of the feminism,A the case of the 11th National Game  
reported in 2009 and the qualitative and quantitative researches, the concepts, 
evolution, features, formation condition and means of production in media sport are 
preliminary studied, and the current gender issues, causes, factors and coping 
strategies of media sport are discussed.  
The research suggests that media sport, formed by selecting, processing, reflecting 
and reconstructing sport information in the real world, is a kind of medium culture 
ideology with sports as communication content and with images, acoustics, texts, 
colors and other systematic symbols as its forms. Media sport has undergone three 
stages: oral and literal communication, newspaper and broadcast communication, as 
well as television and internet communication. Modern media sport, is characterized 
by symbolization, multi-culture, super-reality, de-history, commerce, recreation, etc. 
and produced by means of media events, making heroes, creating topics, emotional 
story-telling etc. As for the formation conditions of media sport, the progress of 
communication tools and media technology provides necessary conditions for media 
sport. The dependence of public on mass media remains the sufficient condition for 
producing and developing media sport, while the institutionalization and 
specialization of sport news communication catalyzes the emergence and 
development of media sport. 
From reports content about the 11th National Games on the newspapers, television 
and internet, media sport does not present the sport world objectively with a healthy 
and positive attitude. There are great differences in quantity, subjects, status, images 
and discourse system between both genders. The reports about males remain positive, 
affirmative and at great length, while those about females who have made great 
contributions are passive, indifferent and even forget or discriminate them. It not only 
goes against the construction of harmonious society and harmonious culture, but also 














perfection of media. This phenomenon has something to do with social division of 
labors and influence of Chinese traditional culture, as well as commercialization of 
mass culture and media. Moreover, it relates to China's medium legal supervision 
mechanism, female participation in media as well as the degree of female 
self-consciousness. Therefore, in the process from sport major country to sport power 
country, it is necessary to eliminate social gender differences and actively create 
harmonious, equal and fair media culture environment, promote awakening of female 
self-consciousness, raise the percentage of females in media sport, enhance the 
administrative and legal supervision mechanism and give full play to the supervision 
of society on media. It is imperative to promote media literacy of mess audience, 
vigorously develop healthy and harmonious culture and sport culture, normalize the 
internal management of media, improve sport media workers’ professional ethics, 
increase the ratio of females at media decision-making level and finally achieve the 
integrated development of various media sport forms. 





















中文摘要 ......................................................... I 
英文摘要 ....................................................... III 
1 绪 论........................................................... 1 
  1.1 选题依据和研究意义 .......................................... 1 
   1.1.1 选题依据 ............................................... 1 
   1.1.2 研究意义............................................... 1 
  1.2 研究对象 .................................................... 2 
  1.3 研究方法 .................................................... 3 
  1.3.1 文献资料法 ............................................ 3 
  1.3.2 逻辑分析法 ............................................ 3 
  1.3.3 数理统计法 ............................................ 3 
  1.3.4 个案研究法 ............................................ 3 
  1.3.5 专家访谈法 ............................................ 3 
  1.4 相关研究综述 ................................................ 3 
2 媒介体育概述 .................................................. 8 
2.1 媒介体育的界定..................................................... 8 
2.2 媒介体育的演进 ................................................... 10 
  2.2.1 口译和文字传播阶段 ................................... 10 
  2.2.2 报纸和广播传播阶段 ................................... 11 
  2.2.3 电视和网络传播阶段 ................................... 11 
2.3 媒介体育的特点 ................................................... 12 
  2.3.1 符号化与超真实性 ..................................... 12 
  2.3.2 跨文化与去历史性 ..................................... 13 
  2.3.3 商业化与娱乐性....................................... 14 
  2.4 媒介体育的生成条件和生产手段 ............................... 15 
    2.4.1 媒介体育的生成条件........................................ 15 














3 媒介体育性别问题的解读与审视 ............................... 20 
3.1 媒介体育性别问题的分析与解读 ............................... 20 
  3.1.1 对《体坛周报》十一届全运会报道内容的分析 ............. 21 
  3.1.2 对 CCTV5 十一届全运会报道内容的分析 ................... 23 
  3.1.3 对新浪网体育版十一届全运会报道内容的分析 ............. 25 
    3.1.4 批判视阈下媒介体育性别问题的解读 ..................... 27 
  3.2 媒介体育性别问题的负面影响 ................................. 29 
    3.2.1 社会层面——不利于和谐社会的建设 ..................... 29 
    3.2.2 体育层面——不利于体育的健康发展 ..................... 30 
    3.2.3 媒介层面——不利于媒介的治理完善 ..................... 31 
  3.3 影响媒介体育性别问题的主要因素 ............................. 32 
    3.3.1 社会分工与传统文化 ................................... 32 
    3.3.2 大众文化商业化和媒介商业化 ........................... 33 
    3.3.3 媒介法律机制和传媒人的性别意识 ....................... 35 
    3.3.4 女性自主意识及媒体参与度 ............................. 36 
4 媒介体育性别问题的应对策略 ................................. 39 
4.1 女性层面 ................................................... 39 
  4.1.1 推动女性自主意识的觉醒 ............................... 39 
  4.1.2 提高现有女性体育传媒人的专业素质 ..................... 40 
  4.1.3 努力培养女性体育媒介从业者 ........................... 41 
4.2 社会层面................................................... 42 
  4.2.1 加强体育媒体的行政和法制监管 ......................... 42 
  4.2.2 加强社会对体育媒介的监督力度 ......................... 43 
  4.2.3 注重社会受众的媒介素养教育 ........................... 44 
4.3 文化层面................................................... 44 
  4.3.1 建设和发展好和谐文化 ................................. 44 
  4.3.2 构建健康的体育文化 ................................... 45 
4.4 媒介层面................................................... 46 
  4.4.1 规范体育媒体内部的管理制度 ........................... 46 
  4.4.2 培养体育传媒人的性别意识 ............................. 46 














  4.4.4 提高女性在媒介决策层中的比率 ......................... 48 
  4.4.5 推动多种媒介体育形态融合发展 ......................... 48 
5 结 语.......................................................... 50 
参考文献 ........................................................ 51 















































Chinese abstract ...................................................................................................... I 
English abstract .....................................................................................................III 
1 Preface .....................................................................................................................1 
   1.1 Basis of topic and research purpose...............................................................1 
      1.1.1 Basis of the topic...................................................................................1 
      1.1.2 Signifacance of the topic.......................................................................1 
   1.2 Research objects..............................................................................................2 
   1.3 Research methods ...........................................................................................3 
 1.3.1 Literature study .....................................................................................3 
 1.3.2 Logical analysis ....................................................................................3 
 1.3.3 Mathematical statistics..........................................................................3 
 1.3.4 Case study .............................................................................................3 
 1.3.5 Expert interview....................................................................................3 
    1.4 Literature review............................................................................................3 
2 Study overview about media sport ................................................................8 
 2.1 Definition of media sport.................................................................................8 
 2.2 Evolution of media sport ...............................................................................10 
 2.2.1 Oral and literal communication ..........................................................10 
 2.2.2 Newspaper and broadcast communication..........................................11 
 2.2.3 Television and internet communition..................................................11 
 2.3 Characteristics of media sport......................................................................12 
 2.3.1 Symbolization and super-reality .........................................................12 
 2.3.2 Multi-culture and de-history ...............................................................13 
 2.3.3 Commerce and recreation ...................................................................14 
   2.4 Formation conditions and means of media sport........................................15 
      2.4.1 Formation condition of media sport....................................................15 














3 Analysis and explanation of gender content in media sport ..............20 
 3.1 Comparison and analysis of gender content in media sport ......................20 
3.1.1 Analysis of reports content about the 11th National Games on Sport 
Weekly ...........................................................................................................21 
3.1.2 Analysis of report content about the 11th National Games on CCTV5 .23 
       3.1.3 Analysis of report content about the 11th National Games on Sina .com.. 
       ........................................................................................................................26 
     3.1.4 Explanation and reflection of gender issues in media sport..................27 
  3.2 Negative effects of gender issues in media sport ...........................................29 
     3.2.1 Social level—unbeneficial for construction of harmonious society .....30 
     3.2.2 Sport level—unbeneficial for healthy development of sports ..............31 
     3.2.3 Media level—unbeneficial for perfection and development of media .31 
3.3 Analysis of factors influencing gender issues in media sport...........................32 
     3.3.1 Influence on social division of labors and traditional culture ...............32 
     3.3.2 Commercialization of mass culture and media .....................................34 
     3.3.3 Lack of media law system and gender consciousness of media workers        
........................................................................................................................35 
     3.3.4 Lagging of female self-awareness and participation of media .............37 
4 Main strategies to cope with gender issues in media sports...............40 
4.1 Female level ......................................................................................................40 
4.1.1 Promoting female self-awareness .........................................................40 
4.1.2 Enhancing professional qualities of female workers in media sports ...42 
4.1.3 Developing female workers in media sports .........................................43 
4.2 Social level ........................................................................................................44 
4.2.1 Enhancing administrative and legal supervision in sports media .........44 
4.2.2 Enhancing social supervision of sport media........................................44 
4.2.3 Paying attention to quality education of media audience......................45 
4.3 Cultural level....................................................................................................46 
4.3.1 Building and developing harmonious culture .......................................46 
4.3.2 Creating healthy sports cultural environment .......................................47 
4.4 Media level........................................................................................................47 














4.4.2 Developing gender consciousness of sports media workers .................48 
4.4.3 Enhancing professional ethics of sports media workers .......................49 
4.4.4 Increasing the ratio of females in media decision-making level...........50 

















第一章 绪 论 
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    在整理好所收集的资料的基础上，运用已掌握的体育学、社会学和传播的相
关理论，按照一定的逻辑对资料进行分析和归纳， 终得出本文的研究结论。 
1.3.3 数理统计法 
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